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Come to Mars,
1 twaugner than Turku
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What Is a brand ?

B= xXxPe +



| know two companies named
0OTacoo B@is én.
television. It is clean, cheerful,
and makes nice looking food .
One is in my neighborhood. It
is dirty, disgusting, and | would

never consider visiting it.

Bob Hoffman o
Adcontrarian.com







